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PIONEERING, 
RESPONSIBLE, VIBRANT 
The retail industry contributes £96 billion annually to the economy and is the  
largest private sector employer with over three million members of staff.  
For many, retail provides people with their first step into the world of jobs and  
provides long-term career opportunities.

The industry is also undergoing a technological revolution. Consumers can buy any 
product, any time, any way and retail innovates to provides the highest standards of 
customer service through exciting new technologies. 

A FAIR BREXIT FOR 
CONSUMERS 
We believe promoting the interests of consumers – and we are all consumers  
– will lead to the fairest settlement for our country. 

Brexit affects a number of issues across retail but its true impact hinges upon the UK’s 
future trading relationship with the EU. As a net importer, the Government must avoid 
high tariffs for consumer goods if retail is to grow and continue providing consumers 
with diverse product ranges at affordable prices.

TARIFF-FREE TRADE
Action the next Government can take:
• Secure tariff-free trade with the EU, avoiding upward pressure on prices.
• Replicate the EU’s existing deals with developing countries. 
• Realise opportunities presented by new trading relationships with the rest  

of the world. 

Read more

FRICTIONLESS CUSTOMS ARRANGEMENTS
To avoid costly and time-consuming customs procedures, a transitional deal with the 
EU is needed that will allow goods to continue to be in free circulation.

Action the next Government can take:
• Secure a transitional arrangement that recognises all goods in free circulation, 

thereby avoiding a cliff edge scenario.

https://brc.org.uk/making-a-difference/priorities/brexit
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CERTAINTY FOR EU COLLEAGUES ON MIGRATION
Around 150,000 EU nationals work in the retail industry across the UK. The  
Government must provide assurances to the retail industry’s EU workforce for  
both ethical and business purposes. Employers throughout retail must be able  
to secure their current workforce and fill vacancies in the future.

Action the next Government can take:
• Secure the rights of EU nationals living and working in the UK at the earliest 

possible opportunity during the withdrawal negotiations with the EU.
• Recognise the need for access to labour at all skill levels, not just graduate.
• Work with the retail industry to design a new immigration system.

CONTINUITY OF EU LEGISLATION
Continuity can be achieved by “lifting and shifting” existing EU regulation into  
UK law. The BRC recognizes some areas of EU regulation need development  
to work effectively in the UK but now is not the appropriate time for changes  
to be introduced.

 Action the next Government can take:
• Transfer existing EU regulation into UK law to help provide certainty  

and continuity.

A PIONEERING 
ECONOMY IN A 
CHANGING WORLD 
A digital revolution is reshaping the industry. At the same time, more property leases 
are approaching renewal and costs of labour versus technology are becoming more 
divergent. This is exacerbated by increased cost pressures from a weak pound, rising 
operational costs, the Apprenticeship Levy and increases in the National Living Wag 
and business rates. This is taking place in the context of increased competition, four 
years of falling prices and profit margins.

Retail is a driving force in our economy. Understanding the rapid change and testing 
conditions retail must operate in is essential for policy makers and the Government 
must support the country’ largest private sector employer through these challenges.

BUILDING A BUSINESS TAX ENVIRONMENT FIT FOR 
PURPOSE IN THE 21ST CENTURY
In an uncertain economic climate, businesses must be assured of a tax environment 
fit for purpose in the 21st century. Despite last year’s review, retailers will pay an 
additional £2 billion in business rates over the next three years in comparison to the 
previous three. Business rates for all types of retailers must be reduced and a more 
sustainable system implemented allowing for growth and investment.
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Action the next Government can take:
• Revisit the Business Tax Road Map to look across the business taxation system  

to ensure fairness and incentivise growth and investment. 
• More immediately, move business rates to CPI indexation beginning April 2018, 

followed by a flat rate beginning in 2020.
• Progress quickly to more frequent business rates revaluations beginning in 2020.

INVESTING IN DIGITAL INFRASTRUCTURE  
AND SKILLS
Digital connectivity is a prerequisite for driving productivity and innovation.  
Affordability is a key consideration – consumers must have access to fairly-priced  
services. There is substantial evidence that improved connectivity increases  
innovation and productivity across the economy, bringing significant economic  
rewards. Recent independent research suggests increased broadband speeds  
could add billions to the UK economy in the coming years.

The need to upskill in the face of new technology has seen 100,000 people  
employed across the industry in jobs that did not exist five years ago. Demand for  
digital and analytical skills in the industry is expected to grow, with new technologies 
entering the workplace to drive productivity and a greater use of big data to better 
understand consumers. Retailers already report difficulties in filling vacancies for data 
analysts, software developers and programmers. All of these are recognised shortages  
in the UK workforce and the retail industry faces tough competition to secure  
individuals with the right skills. 

Action the next Government can take:
• Provide financial support for skills analysis. 
• Undertake labour market analysis to identify areas of skills mismatch and higher 

levels of unemployment.
• Incorporate digital training and development into apprenticeship standards alongside 

maths, English and IT.
• Introduce additional flexibilities to the Apprenticeship Levy to enable employers  

to draw down funding for digital skills development.
• Accelerate the development and uptake of future generations of digital 

infrastructure, including targeting both physical fibre and mobile capacities. 
• Ensure existing technologies, such as 3G and 4G are fully implemented across  

the UK. 

EMPOWERING BUSINESS RESPONSIBILITY AND 
CORPORATE GOVERNANCE
Every year, retailers make significant investments to improve the communities  
they serve.

On an international scale, retailers understand the role they play in the global communi-
ty and ensure the products they sell are sustainably sourced, build constructive relation-
ships with producers and manufacturers in their supply chains and work  
hard to reduce their environmental impact.

Action the next Government can take:
• Support retailers in leading efforts to ensure transparency and ethical practices  

throughout supply chains.
• Support the work retailers are doing to enhance the sustainability of business  

operations and supply chains.
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THE BRITISH RETAIL CONSORTIUM

Retail in an exciting, diverse and dynamic industry 
undergoing transformational change. The BRC is at the 
forefront – enhancing, assisting, informing, and shaping. 
Our broad range of stakeholders demonstrates how 
retailing touches almost every aspect of our culture.

The BRC leads the industry and works with our 
members to tell the story of retail, shape debates  
and influence issues and opportunities which will  
help make that positive difference. We care  
about the careers of people who work in  
our industry, the communities retail  
touches and competitiveness as a  
fundamental principle of the  
industry’s success – our 3 Cs.

BRITISH RETAIL CONSORTIUM

2 London Bridge, London SE1 9RA
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